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Web case: improving class-based diversity in the UK television industry
One of the main features of chapter 4 in the book is an analysis of how inequality and disadvantage based on social class impedes upward social mobility, to the detriment of people from working class backgrounds. One sector which has a marked problem with class diversity is the UK television industry. The UK’s broadcasting regulator OFCOM publishes an annual Diversity in Television Report. In 2019 it included data on the socio-economic background of the television workforce of the first time. They show a marked under-representation in the industry of people from working class backgrounds – just 26 per cent of the television workforce, compared to 38 per cent in the population as a whole – and a notable over-representation of people from professional socio-economic backgrounds – 60 per cent of those employed in television, compared to 33 per cent of the workforce in general. According to OFCOM (2019: 4), people ‘working in television are also twice as likely than the average person to have attended private schools. Fourteen per cent went to independent or fee-paying schools, double the national average of 7%...’. The well-known actor Maxine Peake has reflected on the prejudice and stereotyping she  had experienced in her career as a woman from the North of England. She said: ‘There is only one class in the north, and that’s working class, and if you’re a woman you will be slightly brassy and a bit blowzy; if you’re a man you’re either aggressive or you’re angsty and poetic. That is the entire north in a nutshell’
OFCOM and the major UK television companies are taking steps to improve class-based diversity in the industry, on the basis that their customers – the audiences for their programmes – are better served if the ‘workforce is more reflective of the working population of the area where they are based’ (OFCOM 2019: 7). What are the major UK television companies doing? Their interventions are mainly concerned with developing and operating initiatives designed to make it easier for people from a wider range of socio-economic backgrounds to enter the television industry. The BBC, for example, has a commitment to ensure that 70 per cent of all the apprenticeships, internships, and work experience placements it offers go to people from lower socio-economic backgrounds. It is also pondering the introduction of an internal career mobility scheme. Channel 4 has developed a youth outreach scheme, tried to get more non-graduates on its early career schemes and provided greater financial support for people on its work experience and apprenticeship schemes. 
Question

Critically assess the efforts of the UK television industry to improve the class diversity of its workforce.
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